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1. Title of Program

2. Preamble

 
3. Rationale

4. Program Objectives

The program title shall be CERTIFICATE IN MULTIMEDIA DESIGN AND PRODUCTION(CMDP)

Certificate in Multimedia design and Production.This will provide a strong foundation to 

entitled CERTIFICATE IN MULTIMEDIA DESIGN AND PRODUCTION(CMDP)

 institute an independent
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5. Program Outcomes

7. General Regulations

8. Admission Requirements

Certificate in Multimedia design and Production(CMDP)gives a strong foundation to students to posses the

Certificate in Multimedia design and Production (CMDP)
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9. Program Duration

Types of courses.

(a) Core:

Course Credit

Day / Evening Study

The (CMDP) programme shall be run on a semester basis consisting of four semesters,over a period 

A full time student on the CMDP programme shall not cary less than 16 or more than 20 Credit
Unit in a semester.



6

Total Cre its r Year e   
Total Cre it o rs r Year e   

Year One - Semester One 
Course Code  Course Name  LH PH TH TCH CU 

MS OFFICE APPLICATION 15 15 15 30 3 

PRINT DESIGN  20 30 20 45 4 

INTRODUCTION TO PHOTOSHOP     20 30 20 45 4 

MEDIA  PUBLISHING.  30 30 30 60 4 

REAL LIFE PROJECT I 0 30 30 30 3 

 TOTAL CREDITS :  32 
TOTAL CREDIT 

HOURS:  
270  

BASIC COMMUNICATION SKILLS 30 30 30 60 3 

CMOA114

CMDP 111 

CMDP112

CMDP113

CMDP116

CBCS115

Year One - Semester Two 
Course Code  Course Name  LH  PH  TH  TCH  CU  

INTRODUCTION TO MULTIMEDIA AND ITS 
APPLICATIONS(THEROY) 15 15 15 30 3 

DIGITAL MEDIA(THEROY) 30 30 30 60 3 

REAL LIFE PROJECT II 10 60 40 60 3

2

 

TOTAL CREDITS :  14 
TOTAL CREDIT 

HOURS:  
270  

CMDP123

CMDP121

INTRODUCTION TO PREMIER PRO APPLICATION (PRAC) 30 30 30 60 4 CMDP122

CMDP124

CIDT12 INDUSTRIAL TRAINING I 30 60 10 40
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Year Two - Semester One 
Course Code  Course Name LH  PH  TH  TCH  CU 
CMDP211  30 30 30 60 4 

 4 

   

CMDP 213 30 30 30 60 4 

CMDP 214  

CMDP 215 
10 60 40 60 3

3

 

TOTAL CREDITS :  18  
TOTAL CREDIT 

HOURS:  
270  

Year Two - Semester Two 
Course Code  Course Name  LH  PH  TH  TCH  CU  

CGAI 221  15 15 15 30 4 

CMDP 222  30 30 30 60 3 

CMDP 223  30 30 30 60 4 

CMDP 224  15 15 15 30 3 

CENS 225  

CMDP 226  

20 120 20 90 3

3

 

TOTAL CREDITS :  20 
TOTAL CREDIT 

HOURS:  
270  

 
To   

 

BASIC ART

WEB INTERFACE DESIGN

INTRODUCTION TO FIGMA

DIGITAL MARKETING

REAL LIFE PROJECT III

GENERATIVE ARTIFICIAL INTELLIGENCE(AI)

FUNDAMENTALS OF ANIMATION (THEORY)

2D ANIMATION (PRACTICAL)

PRINCIPLES OF ADVERTISING (THEORY)

PRINCIPLES IN ENTREPRENEURSHIP SKILLS

REAL LIFE PROJECT IV

CMDP 212 30 60 30 40

30 15 90 20

20 60 10 40

CIDT 220 INDUSTRIAL TRAINING II 2



8

11. Examinations and Assessment.

Course work (Internal Assessment) 40%
Written Examination (Semester end) 60%

  Relevance to the program and course unit taught in the program

 Attendance during period of assignment
 Interpersonal relation during period of assignment
 Report from student on assigned roles during period of assignment.

Teaching / Learning Methodologies: 

Instructional Materials and Equipment:

Course Assessment

Learning Activities

12. Grading of courses
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Marks Letter Grade Grade Point 

80 – 100 A 5.0 

75 – 79.9 B+ 4.5 

70 – 74.9 B 4.0 

65 – 69.9 C+ 3.5 

60 – 64.9 C 3.0 

55 – 59.9 D+ 2.5 

50 – 54.9 D 2.0 

0 – 49 F 0 
 

 

 
 

 

  Class CGPA 
Distinction  4.30 – 5.00 
Credit  2.80 – 4.29 
Pass  2.00 – 2.79 

13. Resources & Facilities

Certi�cate in Multimedia design and Production (CMDP) From UBTEB
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10. Structure of the Programme – Year One – Semester One

Year One - Semester One 
Course Code  Course Name  LH PH TH TCH CU 

MS OFFICE APPLICATION 15 15 15 30 3 

PRINT DESIGN  20 30 20 45 4 

INTRODUCTION TO PHOTOSHOP     20 30 20 45 4 

MEDIA  PUBLISHING.  30 30 30 60 4 

REAL LIFE PROJECT I 0 30 30 30 3 

 TOTAL CREDITS :  32 
TOTAL CREDIT 

HOURS:  
270  

BASIC COMMUNICATION SKILLS 30 30 30 60 3 

CMOA114

CMDP 111 

CMDP112

CMDP113

CMDP116

CBCS115
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Year One – Semester One: MS OFFICE APPLICATION 

Credit Unit: 2 LEARNING HOURS GUIDELINES 
LH - 15 Hours; TH - 15 Hours 
PH - 15 Hours 

Unit Unit Details Hours 
1 Working with word processing and advanced word processing 5 

 Introduction to Microsoft word  

 Working with documents and document views  

 Editing and Formatting text  

 Formatting and indenting paragraphs  

 Character and Paragraph styles  

 Applying Bullets and numberings  

 checking spelling and grammar  

Course Description

Course Objective
This course intends: 

Learning Outcome

Course Content.

Course Code: CMOA114
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 Using Find and replace  

 Applying Headers and footers  

 Working with tabs and tables  

 Inserting graphics  

 Working with Mail merge  

2 Spreadsheets and advanced spreadsheets 10 

 Introduction to Microsoft Excel  

 Basic workbook skills  

 Working with Selection in Excel  

 Working with columns and rows  

 Applying Number formats  

 Editing and formatting of text  

 Cell formatting in Excel  

 Working with tables  

 Using of formulas  

 Using the cut, copy and paste commands  

 Data management  

 Creating charts  

 Using page set up  

 Printing  

3 Creating presentations and advanced presentations 5 

 Introduction to Microsoft PowerPoint  

 Using basic presentation skills  

 Working with presentations  

 Editing and proofing text  

 Formatting bullets and Numbers  

 Using Tables  

 Using Graphic images, SmartArt and Drawn objects  

 Working with slides  

 Creating Basic Charts  

 Adding special effects  

 Using Slide show view    
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4 Databases and advanced databases 10 

 Introduction to Microsoft Access  

 Creating tables in Access  

 Setting field properties  

 Working with tables  

 Editing tables  

 Finding and filtering data  

 using  simple queries  

 Modifying query results  

 using operators in queries  

 Creating relationships  

 Creating basic forms  

 Using Design view  

 creating basic reports  

 Using advanced report design  

TOTAL HOURS 30 
 

Recommended Textbooks
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Year One – Semester One: INTRODUCTION TO PHOTOSHOP 

Course Code : CMDP112 Credit Unit: 3 LEARNING HOURS GUIDELINES 
LH - 20 Hours; TH - 20 Hours 
PH - 30 Hours 

Unit Unit Details Hours 
1 Getting Started with Adobe Photoshop 10 
1.1 Introduction to Photoshop   
1.2 Creating a New Document  
1.3 Creating a Workspace  
1.4 Image Size and Resolution  
1.5 Saving and Closing a Document  
1.6 Using Adobe Bridge  
2 Working with Photoshop Tools 10 
2.1 Toolbar and Tool Options Bar  
2.2 Tool Presets  
2.3 Selection Tools and Select Menu  
2.4 Copying and Pasting Selections  

Course Description

Course Objective

Learning Outcome

Course Content



15

3 Working with Photoshop Layers 10 
3.1 Introduction to layers  
3.2 Background layer   
3.3 Hide, view, reposition, delete, rename, merge and lock 

layers 
 

3.4 Convert background layer to regular layer   
3.5 Convert regular layer to background layer   
3.6 Applying layer styles to single and multiple layers  
4 Creating Graphics: Combing Photos, Text, & 

Graphics 
10 

4.1 Creating Type  
4.2 Creating Vector Graphics  
4.3 Working with Smart Objects  
4.4 Importing Graphic elements  
5 Basic Photo Transforming, Retouching, and Tonal 

Adjustments 
5 

5.1 Image menu    
5.2 Straighten and crop image   
5.3 Automatic adjustments   
5.4 Auto color   
5.5       Replacing color   
5.6 Clone tool   
5.7 Healing brush   
5.8 Patch tool   
5.9 Content-aware fill   

TOTAL HOURS 45 

Recommended Textbooks
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Year One – Semester One.  PRINT DESIGN 

Course Code : CMDP111 Credit Unit: 4 LEARNING HOURS GUIDELINES 
LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

Unit Unit Details Hours 
1 Getting Started with Adobe illustrator 10 
1.1 Introduction to Adobe illustrator Interface  
1.2 Drawing Basic Shapes  
1.3 Selecting and Changing order of objects  
1.4 Transforming objects  
1.5 Duplicating Objects  

Course Description

Course Objective

Learning Outcome

Course Content
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1.6 Organizing objects  
1.7 Navigating around the document  
2 Drawing and Coloring 20 
2.1 Drawing Lines in Adobe illustrator  
2.2 Calligraphy  
2.3 Reshaping Tools  
2.4 Applying Fills and Outlines  
2.5 Pages and Layout Tools  
2.6 Viewing Modes  
2.7 Working with Layers and Symbols  
2.8 Creating Object Styles and Color Styles  
3 Working with Text 15 
3.1 Artistic and Paragraph Text  
3.2 Editing and Formatting  
3.3 Entering and Editing Paragraph Text  
3.4 Wrapping Text Around Other Shapes  
3.5 Fitting Text to Curve  
3.6 Linking Text to Objects  
3.7 Finding and Replacing  
3.8 Editing and Formatting  
4 Applying Effects 15 
4.1 Envelopes and Distortion Effects  
4.2 Convert to shape   
4.3 Transparency and Drop Shadow  
4.4 Path and pathfinder  
4.5 Perspective  
4.6 Bevel  
4.7 Blur and Artistic  
4.8 Stylise.   
   
 TOTAL HOURS 60 
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Year One – Semester One: MEDIA PUBLISHING 
Course Code : CMDP113 Credit Unit: 4 LEARNING HOURS GUIDELINES 

LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

Unit Unit Details Hours 
1 Introduction to Adobe InDesign 5 
1.1    Working with the InDesign Workspace  
1.2    Working with Panels  
1.3    Customizing Workspace  
2 Working with Documents and Layouts 5 
2.1    Working with Documents  
2.2    Working with Layouts  
3 Working with Text and Typography 20 

Course Description

Course Objective

Learning Outcome

Course Content
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3.1    Working with Text Frames  
3.2    Formatting Text  
3.3    Character and Paragraph Styles  
3.4    Text Editing  
3.5    Inserting Glyphs and Special Characters  
4 Working with Graphics, Objects and Color 10 
4.1    Working with Graphics  
4.2    Working with Objects  
4.3    Applying Strokes and Color to Objects  
5 Working with Tables and Animation 10 
5.1    Working with Tables  
5.2    Working with Animation  
6 Exporting and Printing 10 
6.1    Creating a book  
6.2    Exporting Documents  
6.3    Printing  

TOTAL HOURS 60 

Recommended Textbooks
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Year One – Semester One: REAL LIFE PROJECT I 

Course Code : CMDP116 Credit Unit: 2 LEARNING HOURS GUIDELINES 
LH - 0 Hours; TH - 30 Hours 
PH - 30 Hours 

Course Description

other 

Course Objective

Learning Outcome

Course Content

both 



 
Year One – Semester One: BASIC COMMUNICATION SKILLS 

Course Code : CBCS115 Credit Unit: 3 LEARNING HOURS GUIDELINES 
LH - 20 Hours; TH - 20 Hours 
PH - 30 Hours 

 
COURSE DESCRIPTION

COURSE OBJECTIVE
THIS COURSE INTENDS:

 

LEARNING OUTCOME

 

Course Content 

Unit Unit Details Hours 
1 Introduction to Communication 10 
1.1 Meaning of communication  
1.2 Importance of communication  
1.3 Classification of communication(internal and external)  
1.4 Forms of communication formal and informal  
2 Grammar 10 
2.1 Parts of speech(nouns, pronouns, verbs, adverbs, adjectives, 

conjunctions and interjections) 
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2.2 Spellings  
2.3 Tenses  
2.4 Pronunciation  
3 Communication process 10 
3.1 Elements of the communication process  
3.2 Channels of communication  
3.3 Barriers to effective communication  
3.4 Solutions to barriers to effective communication  
4 Written communication 10 
4.1 Business letters  
4.2 Curriculum vitae  
4.3 Business reports  
4.4 Memorandum  
4.5 Notices  
5 Oral-communication 5 
5.1 Importance of oral communication  
5.2 Meetings   
5.3 negotiations  
6 Non-verbal communication 5 
6.1 Types of non-verbal communication-body language, facial 

expression, gesture and postures 
 

6.2 Advantages and disadvantages of non-verbal communication  
7 Listening 5 
7.1 Importance of listening  
7.2 Barriers to effective listening  

TOTAL HOURS 45 
 

  

RECOMMENDED TEXTBOOKS
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15. Structure of the Programme – Year One Semester Two

Year One - Semester Two 
Course Code  Course Name  LH  PH  TH  TCH  CU  

INTRODUCTION TO MULTIMEDIA AND ITS 
APPLICATIONS(THEORY) 15 15 15 30 3 

DIGITAL MEDIA(THEORY) 30 30 30 60 3 

REAL LIFE PROJECT II 10 60 40 60 3

2

 

TOTAL CREDITS :  14 
TOTAL CREDIT 

HOURS:  
270  

CMDP123

CMDP121

INTRODUCTION TO PREMIER PRO APPLICATION(PRAC) 30 30 30 60 4 CMDP122

CMDP124

CIDT120 INDUSTRIAL TRAINING I 30 60 10 40
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Year One – Semester Two: INTRODUCTION TO MULTIMEDIA AND ITS APPLICATIONS 

Course Code : CMDP123 Credit Unit: 2 LEARNING HOURS GUIDELINES 
LH - 15 Hours; TH - 15 Hours 
PH - 15 Hours 

Unit Unit Details Hours 
1 Introduction To multimedia System 3 
1.1 History of multimedia system  
1.2 Feature of multimedia  
1.3 Application and trends in multimedia  
2 Multimedia System and its Application 3 
2.1 Introduction  
2.2 Categorization of multimedia  
2.3 Interactivity and computer games  

Course Description
This course deals with the basic of Multimedia and its application. This course lays the founda-
tion
for students to build advanced multimedia computing applications comprising of images, videos,
and audio.

Course Objective
This course intends: 
 1. To enable students communicate with the use of various communication contents   
 forms. 
 2. To enable the student become a professional in the different multimedia elements.
 3. To Acquire and describe the historical evolution of multimedia
 4. To Understand the basic features of multimedia systems
 5. To Identify the different challenges for multimedia systems
 6. To Discuss the desirable features for a multimedia system
 7. To Explain the components of a multimedia system and their applications
 8. To Understand the applications and trends in multimedia
 9. To Understand the basics of computer graphics
 10. To Describe the concept of bitmap images

Learning Outcome
Upon completion of this course, the student should be able to:-

 2. Articulate the functions of multimedia software and hardware
 3. Describe multimedia with respect to Print, electronic and Web.

 system.

Detailed Course Content
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2.4 E-learning and Hypermedia  
2.5 Presentation  
2.6 Major Characteristics of Multimedia  
3 Computer Graphics 4 
3.1 Introduction Computer Graphics Concepts  
3.2 Principles of Computer Graphics  
3.3 Pioneers in Graphic Design and Graphic Software  
3.4 Bitmap Images and Vector Images  
3.5 History of digital Images  
4 Computer Animation 5 
4.1 Introduction for Computer Graphics Animation  
4.2 Early animation and Innovation by Animator at Disney  
4.3 Types of animation  
4.4 Software for animation  
4.5 Different between traditional animation and computer animation  
5 Interactive Media 5 
5.1 introduction to interactive media  
5.2 World Wide Web  
5.3 Internet Forum  
5.4 Computer games  
5.5 Mobile Telephone, Interactive Television, Hypermedia  
6 Multimedia in Education 5 
6.1 Introduction to Multimedia In Education  
6.2 Education Online  
6.3 Future of Interactive Media in Education  
7 Multimedia application and Future 5 
7.1 Applications for multimedia  
7.2 Future Applications  
7.3 Multimedia and Virtual Reality  
 TOTAL HOURS 30 

Recommended Textbooks
 1. Multimedia System design(Andleigh Prabhat K)
 2. Multimedia Communication Technology(Ohm, Jens)
 3. Multimedia Signals and Systems(Stankovic, Orovic, Irene)
 4. Intelligent Multimedia Multi-Agent System(Rajiv Khosla, Ishwar K)

25
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Year One – Semester Two: DIGITAL MEDIA PRODUCTIO  N 

Course Code : CMDP121 Credit Unit: 4 LEARNING HOURS GUIDELINES 
LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

 

Course Content 

Unit Unit Details Hours 
1 Fundamentals of Media Production 10 
1.1 Introduction to Digital Media  
1.2 Hardware and Software for Digital Media   
1.3 Introduction to Print Media  
1.4 Introduction to Electronic Media  
1.5 Introduction to Web and Social Media platform  
2 Media Production-1 10 
2.1       Introduction to Pre-Production  
2.2 Idea, Story and Script  
2.3 Storyboarding for Digital Media  
2.4 Film Types- Documentary, Feature Film, Armature Film  
2.5 Production Documents  

COURSE DESCRIPTION

THIS COURSE INTENDS:
 

 

Learning Outcome
UPON COMPLETION OF THIS COURSE, THE STUDENT SHOULD BE ABLE TO:-
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3 Media Production-2 10 
3.1 Introduction to Production  
3.2 Planning a sample film  
3.3 Production Equipment’s & Film Logistics  
3.4 Working with Camera & lens  
3.5 Working with Lights  
4 Media Production-3 10 
4.1 Introduction to Post-Production  
4.2 Television Formats – PAL/NTSC/HDTV/4K  
4.3 Video Compositing   
4.4 Audio & Video Editing   
4.5 Final Draft and Program Packaging  
5 Media Literacy and Visual Communication 10 
5.1 Introduction to Visual Communication  
5.2 Media for Print, Electronic and Web  
5.3 Local and Global Media  
5.4 Working of News TV Channel  
5.5 Working of News Paper Industry  
6 Web Development and New Media 10 
6.1 Introduction to Website Design  
6.2 Web Content Creation  
6.3 Social Media Platform  
6.4 Advertisement for Media  
6.5 Design Thinking  

TOTAL HOURS 60 
 

Recommended Textbooks

1. Introduction to Media Production, Fourth Edition: The Path to Digital Media Production 4th Edition 
by Gorham Kindem PhD (Author), Robert B. Musburger 
2. The Digital Filmmaking Handbook” by Doug Harman
3. “The Visual Story: Creating the Visual Structure of Film, TV and Digital Media” by Bruce Block
4. Mass Communication: Concepts and Processes by Narendra Tripathi (Author)-Amazon
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Year One – Semester Two: REAL LIFE PROJECT II 
Course Code : CMD124  Credit Unit: 4 LEARNING HOURS GUIDELINES 

LH - 10 Hours; TH - 40 Hours 
PH - 60 Hours 

 

) 

Course Description

Course Objective

Learning Outcome

Course Content
Astudent is required to submit a project created using either adobe illustrator or Adobe
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Year One – Semester Two : INTRODUCTION TO PREMIER PRO  

Course Code : CMDP122 Credit Unit: 3 LEARNING HOURS GUIDELINES 
LH - 20 Hours; TH - 20 Hours 
PH - 30 Hours 

Unit Details Hour

BUILDING & REFINEMENT

WORKING WITH CLIPS IN THE TIMELINE

CILP ADJUSTMENTS

1

2

4

4

INTRODUCTION TO PREMIER PRO

Professional-level Editing Tools
Integration with Adobe Ecosystem
Advanced Features
Stability and Performance
Collaboration Tools
Wide Compatibility
Learning Resources
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BUILDING & REFINEMENT

TIMELINE CUTTING

Unit Details Hour

3

LUMETRI COLOR OVERVIEW4

ESSENTIAL GRAPHICS5

ESSENTIAL SOUND OVERVIEW6 4

2

3

5     
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To   

 

Year Two - Semester Two 
Course Code  Course Name  LH  PH  TH  TCH  CU  

CGAI 221   15 15 15 30 4 

CMDP 222   30 30 30 60 3 

CMDP 223   30 30 30 60 4 

CMDP 224   15 15 15 30 3 

CENS    225  

CMDP 226   

20 120 20 90 3

3

 

TOTAL CREDITS :  20 
TOTAL CREDIT 

HOURS:  
270  

GENERATIVE ARTIFICIAL INTELLIGENCE(AI)

FUNDAMENTALS OF ANIMATION (THEORY)

2D ANIMATION (PRACTICAL)

PRINCIPLES OF ADVERTISING (THEORY)

 ENTREPRENEURSHIP SKILLS

REAL LIFE PROJECT IV 30 15 90 20

Year Two - Semester One 
Course Code  Course Name LH  PH  TH  TCH  CU 
CMDP 211  30 30 30 60 4 

 4 

   

CMDP 213 30 30 30 60 4 

CMDP 214                   

CMD 216  
10 60 40 60 3

3

 

TOTAL CREDITS :  18  
TOTAL CREDIT 

HOURS:  
270  

BASIC ART

WEB INTERFACE DESIGN

INTRODUCTION TO FIGMA

DIGITAL MARKETING

REAL LIFE PROJECT III

CMDP 212 30 60 30 40

20 60 10 40



Year Two – Semester One: BASIC ART  
Course Code : CMDP 211 Credit Unit: 4 LEARNING HOURS GUIDELINES 

LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

CONTENT TO BE COVERED

1. BADGES
2. LOGOS
3. TRADEMARKS
4. CALENDARS

6. ADVERTS
7. POSTERS
8. BILBOARDS

LEARNING OUTCOMER

• Message.
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Year Two – Semester One: PERTEXT MARKUP LANGUAGE (HTML) 
Course Code : CMDP212 Credit Unit: 4 LEARNING HOURS GUIDELINES 

LH - 42 Hours; TH - 42 Hours 
PH - 42 Hours 

33

WEB INTERFACE DESIGN



HTML 5 -Overview
 

HTML Tags 

Line Break Tag 
Centering Content 
 
Horizontal Lines 

 
HTML Attributes 

 
 HTML Phrase Tags 

 TML Meta Tags 

Lists 

 
 
HTML Email Links 

Colors 
Fonts 

 
Embed Multimedia
 
Marquees 

1

10hrs

5hrs

5hrs

10hrs

5hrs

2hrs

2

3

4

5

6

Unit Unit Courses Hours

Total Hours 37hrs
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1

10hrs

5hrs

5hrs

10hrs

5hrs

2hrs

2

3

4

5

6

Unit Unit Courses Hours

Total Hours 42hrs

Cascading Style Sheets (CSS) 

Overview 
Advantages of CSS 

Colors 

Font 

Links 

Margins 
Lists 
Padding 

Margins 
Lists 
Padding 

@Rules  

5hrs7

Tailwind CSS 

35
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Year Two – Semester One: INTRODUCTION TO FIGMA  
Course Code : CMDP 213 Credit Unit: 4 LEARNING HOURS GUIDELINES 

LH - 37 Hours; TH - 37 Hours 
PH - 37 Hours 



-

What we’ll cover in Figma

Course Description

37



1

2

3

9

10

Unit Unit Courses Hours

Total Hours 42hrs

Set up your Figma account

Take a look around the Figma interface

4 Create a Frame

5 Practice zooming in and out

6 Practice using the hand tool to move 
around the canvas

7 Create a Text layer

8 Create a rectangle and arrange the layers

Align the text and rectangle

Add rounded corners to the rectangle, and 
change the color

11 Change the font

Menu
Tools

Canvas

38



Year Two – Semester One: DIGITAL MARKETING 
Course Code :  CMDP214  Credit Unit: 3 LEARNING HOURS GUIDELINES 

LH - 15 Hours; TH - 15 Hours 
PH - 15 Hours 

Course Description

Course Objective

Learning Outcomes

39



Unit Unit Details Hours 
1 Introduction and over view   5 
1.1     How digital technologies are transforming marketing;  
1.2     Key terms and concepts  
1.3    Distinctive properties of digital marketing  
1.4     Paid-Owned-Earned media  
1.5     Social media platforms  
2 New role of the consumer in digital environment 5 
2.1      Permission marketing  
2.2      Prosumers  
2.3     Co-creation, Digital communities  
2.4    Online consumer behavior models  
3. Strategic approach to digital and social media marketing  5 
3.1     Introduction  
3.2     Digital marketing strategy framework  
3.3     Digital analytics  
3.4      Key performance indicators  
4 Digital branding 5 
4.1 Online value proposition; Creating, delivering and communicating 

value 
 

4.2 Shift of power from brands to consumers  
4.3 Digital brand equity  
4.4 Digital brand positioning  
5 Mobile marketing  5 
5.1       Mobile platforms  

5.2       Mobile web and applications  

5.3       Mobile commerce and show rooming  

6 Viral marketing 5 

6.1       Benefits of viral marketing  

6.2       viral content development and deployment  

6.3        Digital word of-mouth  

TOTAL HOURS 30 

Recommended Textbooks

40



Year Two – Semester One: REAL LIFE PROJECT III  
Course Code : CMDP215 Credit Unit: 3 

41



Structure of the Programme – Year Two Semester Two

42

Year Two - Semester Two 
Course Code  Course Name  LH  PH  TH  TCH  CU  

CGAI 221   15 15 15 30 4 

CMDP 222  30 30 30 60 3 

CMDP 223  30 30 30 60 4 

CMDP 224  15 15 15 30 3 

CENS    225  

CMDP 226  

20 120 20 90 3

3

 

TOTAL CREDITS :  20 
TOTAL CREDIT 

HOURS:  
270  

GENERATIVE ARTIFICIAL INTELLIGENCE(AI)

FUNDAMENTALS OF ANIMATION (THEORY)

2D ANIMATION (PRACTICAL)

PRINCIPLES OF ADVERTISING (THEORY)

 ENTREPRENEURSHIP SKILLS

REAL LIFE PROJECT IV 30 15 90 20



Course Code : CGAI 221 Credit Unit: 4 LEARNING HOURS GUIDELINES 
LH - 15 Hours; TH - 15 Hours 
PH - 15 Hours 

Year Two - Semester Two (Generative Artificial Intelligence AI)

43



5

5

5

5

50

15

15

Unit

1

2

3

4

5

6

7

8

9

10

11

Unit Details

TOTAL HOURS

Hours

44



Year Two – Semester One: FUNDAMENTALS OF ANIMATION(THEORY) 
Course Code :CMDP 222 Credit Unit: 3 LEARNING HOURS GUIDELINES 

LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

Unit Unit Details Hours 
1 Introduction to Animations 15 
1.1    History of animations  
1.2    Difference between multimedia and animations  
1.3    Types of animations  
2 Methods/Techniques of Animation  15 
2.1    Frame by Frame  
2.2    Procedural and Behavioral  
2.3    Key framing  
2.4    Motion Capture  
2.5    Dynamics  
3 Principles of Animations  20 
3.1    Timing and Spacing  
3.2    Squash and Stretch  
3.3    Anticipation  
3.4    Ease In and Out (or Slow In and Out)  
3.5    Follow Through and Overlapping Action  
3.6    Arcs  

Course Description

This course introducesstudentsto the animation as an art form; implementing a firm understanding 
of timing, animation principles and the scope of techniques animation can cover. In addition to this 
course students are taken through the basic concepts and methodsfor creating two-dimensional 
animations using industry standard practices as a means of expression of creativity.

Course Objective
This course intends: 
 1. To teach learners the techniques of applying the 12 Animation Principles in 2D animations
 2. To teach students the basic concepts and fundamentals of motion graphics and digital
 animation.

sional space.

 betweens.

Learning Outcome
Upon completion of this course, the student should be able to:-
 1. Explain computer operations as they relate to graphic and multimedia applications, and 
 techniques of animation.
 2. Demonstrate the ability to use these technical skills by successfully completing a variety
 of assigned projects.
 3. Explain the basic visual and conceptual elements that are common to all works of art.
 4. Apply the principles of visual narratives and storyboarding to develop animation.

Course Content
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3.7    Exaggeration  
3.8    Solid Drawing  
3.9    Appeal  
3.10    Straight Ahead Action and Pose to Pose  
3.11    Secondary Action  
3.12    Staging  
4 Application of computer animations 10 

TOTAL HOURS 60 

Recommended Textbooks
 1. Drawing for Animation by Welles Paul
 2. Digital Animation by Chong Andrew, 
 3. Fundamentals of Animation by Welles Paul
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Year Two – Semester Two: 2D ANIMATION(PRACTICAL) 
Credit Unit: 4 LEARNING HOURS GUIDELINES 

LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

Unit Unit Details Hours 
1 Introduction to 2d Animation  5 
1.1    Introduction to animation and History of animation  
1.2    Different types of 2D Animation  
1.3    Understanding the Production workflow for 2D animation:  
1.4    Introduction to 12 Principles of Animation  
2 Introduction to Adobe Animate  10 
2.1    Interface overview  
2.2    Understanding different animate CC elements such properties, 

layers, library etc. 
 

2.3    Frame by frame  vs Tweening  

Course Code:CMDP 223

Course Description

understanding

-

Course Objective

digital

Learning Outcome

and 

Course Content
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2.4    Paint vs Symbols  
2.5    File Format and exporting  
3 Animation with Adobe Animate  15 
3.1    Working with to symbols (Movie clip and Graphic)  
3.2    Animating using tween such shape tween, classic tween and motion 

tween 
 

    Working with layers  
3.5    Nested animation  
4 Character design using shapes and animation 10 
4.1    Layer parenting  
4.2    Creating a walk cycle, run cycle and jump cycle  
5 2D Interactivity Design Animation 10 
5.1    Working with symbol (Button)  
5.2    Working with Actions and Code Snippets  
6 Planning a scene in flash 10 
6.1    Background and object animations  
6.2    Create a 2D banner advertisement  
6.3    Creating a puppet in Flash  

TOTAL HOURS 60 
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Year Two – Semester Two: PRINCIPLES OF ADVERTISING(THEORY) 
Credit Unit: 3 LEARNING HOURS GUIDELINES 

LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

Course Code:CMDP 224

Course Description

Course Objective
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Unit Unit Details Hours 
1 Introduction and over view   10 
1.1     Advertising and Marketing: The relationship and the difference  
1.2    The Evolution of Advertising  
1.3    Types of Advertising  
1.4     Roles and Functions of Advertising  
1.5     The Advertising Development Process  
1.6     The Key Players in Advertising  
2 Advertising agency                15 
2.1      Introduction  
2.2      Adverting Agency  
2.3     Advertising Organizational Selection  
2.4     Advertising Organizational: Selection, Compensation  
3 Advertising management and planning       15 
3.1     Introduction  
3.2     Advertising Campaigns  
3.3     Campaign Planning  
3.4      Advertising Objectives  
4 Advertising creativity      10 
4.1 Introduction  
4.2 Creative Thinking Process  
4.3 Alternative Creative Strategies  
4.4 Copy Writing-Elements and Types  
5 Advertising media      10 
5.1       Media Decision and Objectives  
5.2       Media Planning  
5.3       Types of Advertising Media  
5.4       Advantages and Disadvantages of Advertising Media  
5.5       The Media Planning Process  
5.6       Support Media  
5.7        Media Selection and Scheduling  
5.8       The Theory of Cognitive Dissonance and Clues for Advertising Strategies  

TOTAL HOURS 60 

Recommended Textbooks
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Year Two – Semester Two:   ENTREPRENEURSHIP SKILLS  
Credit Unit: 3 LEARNING HOURS GUIDELINES 

LH - 30 Hours; TH - 30 Hours 
PH - 30 Hours 

Course Code:CENS225
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Year Two – Semester Two: REAL LIFE PROJECT IV  
Credit Unit: 3 

Course Code:CMDP226

Year Two – Semester Two: FIELD ATTACHMENT(industrial training ii) 

Course Code:CIDT 220
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Credit Unit : 2


